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Course guide 

Business administration as a research field 7.5 credits 
Vt 2023 

 
Welcome to the postgraduate course in business administration! 

 
 
The course provides an overview of business administration as a field of research as well as 
an in-depth knowledge of current research within some of the sub-areas of the subject. The 
course is structured around six seminars between 23/2 2023 to 25/5 2023, of which two are 
held in Östersund and four in Sundsvall. 
 
Below you will find reading instructions for the seminars. 
 

W Date and 
place 

Content Professor Reading instructions and literature 

8 23/2 h. 11.15-
16.00 
Östersund 
A238a 

Course introduction 
and Entrepreneurship 
 

Professor 
Yvonne von 
Friedrichs 
and PhD 
Cecilia 
Dalborg 

Overview of business administration as a field of 
research. Read all the articles and write a short 
summary of each of them (in Swedish or English). 
Also reflect on the content of each article. Was 
there, for example, something that surprised, 
interested, seemed doubtful? Think about what in 
that article you would like to discuss at the seminar 
and formulate such a question for each article. 
Send your reflections no later than 10 a.m. the day 
before the seminar (i.e. 22/2) to: 
yvonne.vonfriedrichs@miun.se and 
Cecilia.dalborg@miun.se  
 

10 9/3 h. 10.15-
16.00 
Sundsvall  
L304/305 

Accounting Professor 
Peter Öhman 

Read all the articles and write a short summary of 
each of them (in Swedish or English). 
Also reflect on the content of each article. Was 
there, for example, something that surprised, 
interested, seemed doubtful? Think about what in 
that article you would like to discuss at the seminar 
and formulate such a question for each article. 
Send your reflections no later than 10 a.m. the day 
before the seminar (i.e. 8/3) to: 
peter.ohman@miun.se 
 

13 28/3 h.10.15-
16.00 
Sundsvall  
L304/305 

Marketing Professor 
Heléne 
Lundberg 

Read all the articles and write a short summary of 
each of them (in Swedish or English). Also reflect 
on the content of each article. Was there, for 
example, something that surprised, interested, 
seemed doubtful? Think about what you would like 
to discuss at the seminar and formulate such a 
question for each article. Send your reflections no 
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later than 10.00 a.m. the day before the seminar 
(Monday Mars 27) to: helene.lundberg@miun.se  
 

15 12/4 h. 10.15-
16.00 
Sundsvall  
L304/305 

Organisation and 
Leadership 
 

PhD Ulrika 
Sjödin  

Read all the articles and write a short summary of 
each of them (in Swedish or English). Also reflect 
on the content of each article. Was there, for 
example, something that surprised, interested, 
seemed doubtful? Think about what you would like 
to discuss at the seminar and formulate such a 
question for each article. Send your review no later 
than 10 a.m. the day before the seminar (Tuesday 
11/4) to: ulrika.sjodin@miun.se 
 

17 26/4 h. 11.15-
16.00 
Sundsvall  
L304/305 

Finance Professor 
Darush 
Yazdanfar 

Read all the articles and write a short description + 
critical examination/review of each of them (in 
Swedish or English). 
Imagine that you have been given a review 
assignment to review and suggest improvements to 
the articles. 
Send your review no later than 10 a.m. the day 
before the seminar (Tuesday 25/4) to: 
darush.yazdanfar@miun.se 
 

20 15/5 h. 15.00  
 

Deadline for 
submission of 
individual course PM 

 Send to: yvonne.vonfriedrichs@miun.se and 
cecilia.dalborg@miun.se 
Opponents are appointed on May 16 

21 25/5 h. 11.15-
16.00 
Östersund 
A238a 

PM-seminars Professor 
Yvonne von 
Friedrichs 
and PhD 
Cecilia 
Dalborg 

 

 
 
Instructions for course PM 
 
The course is examined through an individual essay at the end of the course. The scope of the 
essay is limited to 3500 words in English or Swedish. The purpose of the essay is to show in-
depth knowledge and understanding of business administration as a research field. 
Furthermore, the essay must contain an account of the relationship between the development 
of the research field and the current research within a selected sub-area. The essay must also 
be explicitly discussed in relation to the participants' own research projects and research 
problems. 
An opponent is appointed to each PM. The task for the opponent is to critically examine and 
prepare and lead a discussion about the assigned essay at the seminar that ends the course. 
For the seminar, each author prepares a short presentation (max. 10 min) as an introduction to 
the essay discussion. The opponent then leads an in-depth discussion about the essay (max. 20 
min). 
 
Send your PM to yvonne.vonfriedrichs@miun.se, cecilia.dalborg@miun.se, your opponent, (a 
list will be distributed in advance), and all other course participants.  
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Welcome! 
 
Professor Yvonne von Friedrichs (yvonne.vonfriedrichs@miun.se) 
Examiner and course coordinator  


