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e Fans traveling to participate in events
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The average number of days of
travel for an ABBA/Twilight Saga
event tourist is 2.8 days.

TRAVELING WITH TRAVELING ALONE
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7 out of 10 fan event tourists visit an
ABBA/Twilight Saga related blog, website
or community one to several times a day.

8 out of 10 fan event tourists use Internet as a primary source
of information when planning their event participation.
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The European Tourism Research Institute (ETOUR) at
Mid Sweden University develops and communicates
scientific knowledge about tourism.
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